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ASTHEd 39 : AP0 AAIOUZD Sy
wafere HoTE
Zbsteact

The people of West Bengal are known as tour loving people. From the ancient time they
travelled many places around the world as pilgrim, merchant, historian and so on. During
that period, this was limited among few people. But in Modern time the nature, motive, test
and desire of tourists from West Bengal have changed and mass tourism has developed in
this scenario. Now tourism is the fastest growing industry in the world. What was the nature
of tourism of this people in the early stage, what kind of changes taken place in modern time,
is there any class or gender inequality found among them and some sociological causal
explanation of the changing nature of the tourism of the people of Bengal have been
discussed in this article.

Key Words: Tourist, The tourist Gaze, Tourist motivation.
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SRR T i, i, Prgwe, T 71 wwH §i], T 7 wHifibe o @R T TGy A=
mmmmmm|wm,¢wﬁtm,¢wamﬁmﬁmm|
AT R T 6w 17 @ 9F [peirer o 31 ZwIfE
T2 ROy AP ANGIIER 259 Hed @3 @ e waefs sfiefre g0z oF
A o WfeTey Areiferane™ wier @3 e[ A Srelgteei® Sew otz .58, @fvs,
LIC NG, NG, THRCAD 2GS e LCT e TAC [@IoT veiRfe | ATe ={1er
MY TR TG TG HICTA «THH | (off TR TG g “R6a (W [CY HCece Aelfer
ALOCHT RATNG | T AT T FCIPMH T Ty ST_a (72, ©f & BT (R Ao
TeHy| AR 2R I G AEIfe FIM @ WEPTPe| SN @Fg dTel ([@eR (T
Feues ffen Trifvrerc, ReRMecr F9&8 Tourism Department’ CIET 20%, TEG-A
AT T (FTCT HTACE 93 *MACS| TIETSCET 2@ NI Froifis oI «3 Rwafbes o
YFT AFAR TG AR GR 93 FACIE ISR TS FoCF 9F5 Oy I FACO 2[R
AR TREATSTS FE (ATEF TR TR AFfo @ o, IS Aeifer TN FM 8
TSR & sifdass 9ebcy, AeIfeTens Tedr INesq ¢Faa @ efer 31 ferer tqasy weg =,
AqFCTe O ol el agfe Ramefecs «¥ gech @ Qoo €91 2R (ot Arelfers
SN beaa (@ HAfes wher Ol “Poice 6 & Sl wiE 9 ;W ¢1R [acwe oy
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STAIereifgs AT (AR (GBI FCAR| F AelfeTat INC ARIOCT WKy TP ACR O
G Ao @ AFNeT LRI RIS v |

[* QT AMelfeT IS JoTe ARBNICH FIPNAT @RITCAT ZCACR ]

0 W SICAAN: “Tourist’ *o7 TG 96 BT *% ‘tornus’ (ACF, T ¢ 4
tool for describing a circle’ RN ‘A turner’s wheel . J&w* =SMAE AN “Tourist” *FMo
OF Fq RCF N BT I FAF (FCT AN 970 =41 John Urry (1990) ©F ‘The Tourist
Gaze : Leasure and Travel in Contemporary Society’ HCZ 19" Century Stationary @‘zg_\?
RE@CE GCT 467 @REACRT @ ¢S Tourist IFCS @RS “A Person who travels for
traveling, out of curiosity, and because he has nothing better to do”. oI ¥C® Dictionaries
Universal -9'8 tourist-4s (J 8l (ST CACR O A “the tourist is a person who makes a
journey for the sake of curiosity, for the fun for travelling, or just to tell others that he has
travelled”. SR (T8 T INCAF ACL L A ‘Pleasure”’ T Groic@ wibw fest a1 Tafqe!
S 22U WS (ACF TACR AR [ Al “‘Pleasure’ RIAG o8 THTOIE SO 20|
Urry-9 CS U3 3T (A “Tourist’-3 (T Gl BT ST O T “One Who makes a tour or
tours, especially one who does this for recreation or who travels for pleasure, object of
interest, scenery or the like”. @ 2PTCY I WA (@ “Tourist’ GR “Traveler’ -4 NC4J “14F7
OCRI  Lupke-Schwarz (2013) @ &P1C qCeic®y Tourism is travel without a real

purpose....... in earlier centuries were always on a mission. “The pilgrims, for example,
wanted to find salvation, the conquistadors wanted to conquer...... What changed in the 1 8"
century, in Spode’s view, is that people began to travel for fun”.

The Tourist Gaze: ersifg John Urry (1990) €2 ‘tourist Gaze' */oa 279q FCA|
O NCS ‘torurist Gaze’ ¥ “Part at least of that experience is to gaze upon or view a set of
different scenes, of landscapes or townscapes which are out sides of the ordinary”. 9%
fraafbes A Face FIeT IeeTeRs :

“1. Tourism is a leisure activity which pre-supposes its opposite namely regulated and
organized work.

2. Tourist relationship arises from a movement of people to and then stay in various
destinations. This necessary involve some movement through the space that is the
journey, and a period of stay in a new place or places.

3. The journey and stay to and in, sites which are outside the normal places of residential
work.

4. The tourist gaze is directed to features of landscape and townscape which separate them
from everyday experience.

5. The gaze constructed through signs and tourism involves the collection of signs”.

Tourist Motivation: @ 3% sifawl @fel sFeaq & Mgcaa o7 awd =R tofd &
©ICF2 “Tourist Motivation’ J¢T| Plangmarn, Mujtaba & Pirani (2012) @3 S¢S, “Tourist
motivation refers to a set of needs that cause a person to participate in a tourist activity”.
Urry (1990) 3[eT© bI9 &¢I Tourist motivation-Q< ST ICTCRY | T
a) Subjectivity: OCFCE TG CEH ACE, TICE JCQT {C& SIF S 1 oA TNCE
FIGICS 517
b) Security: IR IR *F YTACS (@ Ffaw & [, I, FRERTe!, TT! 29fs
AEACR O QAT & 2 TG ANRE #(1f@ @ W™ Alces &= e @R 2ICe |
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c) Transgression: MY <1 ALl SNANCE R GBI PR @ @INHFT Sfoces!
FCS ) LR AFBT R TAACE ST T &y ICel @R #CY |
d) Status: SICACE TAMCTF OF GACIT TIMRK AT I (T IR T FICR ©IF Il
SfoeelCF Gt TR &) @ FC ACH|
Urry (ibid) SCsTC= Postmodernist tourist ST ACoo (X SISl ‘fourist” QR O QNICF OF
RCR (1 AT o ¢ ©i2 OF I ¢ (@ @I Nowe! TEwd Ao To
(FCNT Sfoeee! 26Tl A OF FIYTHACE ST FAF (58 F¢7| R Postmodernist tourist
T FE O9F0 S NCT TN FCF I, IV PR ATEF I8 STl |
Zhang & Marcussen (2007) -9 WCo *RBIMA ACIM IICH (Fed @ @y wfer
(motivating factors) FT& F¢I (TefeTes gt Ifce st S T 72AM: S, Push factors @3 2.

Pull factors. €T TS “Push factors are defined as origin-related and refer the intangible,
intrinsic desire of the individual traveler, such as desire to escape, rest and relaxation,
adventure, health and prestige. Pull factors are defined mainly related to the attractiveness of
a given destination and tangible characteristics such as beaches, accommodation and

recreation facilities and cultural and historical resources”. @R SACS NFCIA N
PIRICF SIFod FA (F6a FeT© “Pull factor’-2 @M FIEHA QfSF! AlFH I HCACR ICA
Il T FCI |

TN ALY IR: 7 2l I *CHT e Fiez Il 2T GF1 (RN W O
N (RCE ABI-TIG-NI-SoHeT Y (@S, RTIT FCI NG T4 AT TN Aol (AT 37
% FAIFI FCT G A9 F90| U2 G TN (T 897 8 oMo el (ol Q4@eeld
AR CFC@ ApF NGRS Qe feel| 9T “RROPICA AG¥ AR 31 Jiferey,
i@, et afszfie wa-gm e SikEes Sowe §@ @b sk awees

faaeior Afs-sreno, SrIdl, e, 2foamivons MeR T foet| STLEer sgg awed
Y GTB! AU T |

TR wroma frored e [Reicad T A T8 8 Ted SicIRSdice R
TSR R AL AL MY ARG €S Ty wmTes e <IFoeTa @3 Rl
Aifes ¢ SfAfes CFe@ @F FioF HARTST SICT | SIRYl FIReTT T MGead 78S
T (N i@ AR, AT I AT QANCN ¢ 272 IILRS WS THfs qCh e |
O3 HFe P QCAICS FG FACO AT G *7F WCHACS I2 CFICHT FACIS G| T
T GCACe AT ARG R 2 ACH| FRAFSTER K6 Aeqw, FE AR,
S ARG Tt (ICF Y& ~NeTR Gy A [ AT O S (@RS @G
SPTCS (5eafEe| SR AfsfieT AT FCEE A S FICE JOTR 26O AT | O
ST MAsfece ol 9T (FIAle (@0 G (@ AR FNSCAICe JR-HIE e I,
RIS 11 T GIR TS I @NLF, e, NCAR 8 F1Faa| Cohen (1988) -4
TS “In the mid-twentieth century (when industry in the West boomed), summer holidays
became an important annual ritual for many families in Western countries who typically
visited the same holiday resorts (invariably located on the coast, by lakes or in the
mountains) provided an escape from the stresses and strains of working life”. ®I2Csl @3
AT (AT T4 FERNCA IY IT *IZAGCAR FRFIE MHCG AR (I (T T GOTS ACTH |
French Riviera, Carnes €33 Monte Carlo Z&T 43 JFe ‘(I (S’ QTR TG Sros | OC]
QETE TYle TS ¢ SCARFICS FHWHE NFT & OGS 76 (7 T
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Toofee| fadiw Rggead ) (UGS ABETR REM NC T 27 @2 TSACT A [eg e

FICHCT T© M@y ¢ 2fScAFeEs #c (Industry) *Ifie® 2CC|

oRce YT B /et : g afsgfe FReee oRe wigfi@ G 79 wieg
RIS &F B @ fHce| e SRTe [A5eT ey @R uyead Sieel (ees o7
elcz| 58 Jead FRC ©f Yol AL 21 $58¢ HAICH 2N SRS FHHIF G RFC™
T Sir John Sergeant -43 GAAIFo-9 AT ST 497 ¢, A *Sergeant Committee’
e HAfifos W3 IHT 7o T A Fw of fow, 7O e T oRee @ B
Gt ol 2ERE g7 A9 FICT FTECHICE 6 SIE 9107 I AT (T AIE 5%
SCHARTAAT® T4, 207 (FRITACS AGFwA [ [ R JRA WS @C© AR GF T1CF
f&g oo (ST, @RIT [T e ARSE wfeT [Feied @R fRdtels (rewm 7% FHCe AT
T TICE 5y Toome (e, BfK® lReena (G (re3ma A T Topifn) FIRIor Rt
FICT BTSSR 21U 2REIIMT ARFAICe 2RO RIICR &y @17 o1 Ja 41 &f+| faor
AT ARTACS (35¢L-Uy) 2T SO FIFE RO KPR & 0.0 &b 5
[ T OCS TS AT THACIT T dduy AGH ‘India Tourism
Development Corporation (ITDC)’ o I | T AL S oAfaeiice (Sdbo-b¢) OO
TRFE B [RFCR & Sife @@"i‘f AMCHA R4 FCA| ‘Travel Circuit’ FINE 99
T fofe T BT TRACIT &) OIS ATFF Sdb-] G 2= “Tourism Policy’ CarFel
I SRCS ABER ANEF ¢ FLAfeT APHFocs b T4 8 2A5ea [RIICE &y
SIS FAFT dSdb-b FACT “National Committee on Tourism’ 5107 FCA| AT AR TOS
AFTFICT ©ICe A N AT FICOT AT 0T TCICR, (T ST FI& ZCeT (B,
JRCE, O FTA Agfs toff ¢ #AfRBIEMI 41, *HoFe ke M@ AL @S, O
V- I7E A1, [&Ge@ @FFF o =i T ok F6 sl 39| Aesd
Ao TYad &y TNINES € HICo qra el s6q Fwefiee T WFidw 6
©eICR G BT fRfen fRamicss Moy wge T G2 Facz) O3 e e *[Bsoe
ARATS (T (ICT HTCR (SN[ (OfF RCR T Mg 26w (P77 R Ol ©IFCe Sigfe 26
fRiceia il 9 veeeR)

IR TX : NCAFH PR - FHC FATCE Areifera @ @61 a5t ScR, ST & @ @
ATHI SAPNTT @I @61 721 BT B5F e Ta—sgue M@ Ige Fweb! dreifed
TeGI MeE AT (IC (10 (@ TGO AT (O F53F AR NS 2_MMHI TGI8 @ (78 ©G3
@IS 2| A A 51T e FAfbas Teofs & o sagen @i wwrse «3 v
e & qrelfersr auafzEer FACE T IR @ 2 @ 9 2[kM (o WEMeTa Gk
Sfoeror THFE WeE ICT FPR FCE EIANRS) Kweie |

1 =W @ Jeifer a3 e wifo) Fe IFacrm weg Aeifer wifen Tea| Jeifgs
SfSRIF fBICT @l FiFo| iR Aelfer T AT WF4e TARF e @ TATS /1S T,
T sjfRSE S (I Ty ifod TCqy (18 I9TC STYes 76 1, Fiel SR Wegy Feoed @f¥
o AR TS =& AMelfer) AT *BeTa T T AORCHFT AOR ACCR| AT
BT AT FACT A W (@, 9% o @ (abwed ZferpT FACT e
ST T ARl Tege WF [feq 2oy go @focey, e afifers weed, [
FCA! A O W @ARTT 2ICecr AnelfeT| SoFEM ST@l et To/@ FEAG| (12 I
Sfems S I I 4G eifeions O 716 bee wiPTeR| qelfe sffee Srém Ariws W
*SICe foRCe MR @@dy 2bC| SiF U2 RS fee @F FRreifFawe|
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Tfer *Iocs I AT GIRCTR SIS TR @S I¢oT 4= AW OIREA Jiecens Jea o=l
T, Gt A qAT FACTS 7, THFAFCS [ReeTe T YBI® (of &Apd (TS ATST A
ACHEY ME, IV (AT OF 6 SRS SRIced SR Foxe NGCET T 1 M8
T TR Gy Ror T@l Feace | o A T REsHews To Ao sas
RCIo FCe =@, 4 S8 OF WS NPT O@ S *ecdd ¥ s R =i,
@CAIFAIR YCAAIGTE oy eiferar A TS Fcaced, SRl Tof W9 g awd
FCAC, SIS TCACA WeT MCAtes @3 F ANSTR TR ©f (SICRA | I e I,
(@A A TSI I 5% awe 791 Gq 749 AR 9L G G 28 5
F I LTS T, @FEOR ST FACO 2R AT (@FF0F FTew F9Co @1 AR ATHFO!
FAEEHE STMA G Wicrl GA1 FifFs Wi qR oI @A fFrwE Joar
TR | 1o BT TICF oS! (Iela FBRAehRe $ona feer) @wel Jemefd @1%
Fofrebizsics Tl el @12 w2 - awees Im e ol I @, - 77
@I Jelferal SILAACPE AN ARV Wy (@2 WReR) Arelfer SILR@TR Ao
fE7RICed B« (@WIE, J@, ACHal 8 JCAA; Yo @IEeces s I,
SICI, fRE, WL, JTREE i SISt R BN e AKIC | IRIE 4CF SPRYT JAGifer
TSR ST GBI FICT T ICACR| ORIl 29 Sidgmefem ey 47, coqaml, oz,
N, FFR, (TSR, IR Ao Fefice qF e ope Sl foe Fwe| o3 qelferl @
By S foe ©f 97, q¥F AT AT wicew I Sfoers 5 A Ao da
38 Tfowe! =9, I8 ST f[F@T I8 (7 TN FCACRA, TS FCATZ, AT (SCACRT | I
GO FIC 94 (T 77, AqoA8| G fRCeq TRAJ Y72 | TARH o AL G
F NN [y TR RGNS Y32 I foel| (31 ATReTS NAHET| Tg9 A, T
SN, T 2IRY Tefifna (e (Ve s SSACH | ddvvo e iz dwigfs e
SIS T AGIfTa SHICCoER ivecd Il 9P =1 OiF el [Fgees Fee R
collcRees O ol Sedcd, SI@RT feRd 4039 BIG| ¥eh ¢lez (ifeg R2-wifesiboe
G TR wgEw, TN R, T@ed @, AN Sery ool [t e afema 3d@rw
A CIte RAAER T2 60 I | 6 @CS A SO TPTe A GFR 10y Sofea
Aelferens HARICe Ae 9IS fery Hieow) Aaaeiwic fRuerem Giecs s offoe
I QCEIREE AWM TN SCOIAG, TN &AW JCAAG, & I, 2ACIL FAR HFICT
TCS! TS #[5F | T *SCFa NS ¢ (T 257 e A1 Tww«yfie reifer 3fozm
sffora Wi, Wifem, (@&[RE, @aE2l, Pel-2Feiel 2iere SRees Al e 2oy AT
7 -cE-AreenTm eyl R SIo[® WIS &) TN FCACRA | (T I FICE Sio
TN FCACRA| O GFFA G ITHAFAN SLFeA JCo FA2 (ALl (TS QIR Q3HA =
ArqEere Twie A1 THaLe Aelfercons Ier A et

IR T AR (@, Tl *[oCH ST AN Tl *[oCHa QAT AT @weels Raaor
e, STerie, ST, “ifiaress, 2foesifiv vk sfowrs ¢ fRifFs TgaoE TeaR TuRw
fReT| AR T ANCT 4 GFB! S &2 FACO! | ORIGT I A L AT “Pleasure’
ez weme i Gk Araretr Aeiferes f{eR SerrbeTas e o &)

reifera Tt ; IS et - AT [P AT A *Gea vvas wmee iz 76+
T FEFSCAT ¢ AFCAT I, AT Ao | QACHE Ao e ifdere zovz) S I
Ay R 71 2Col OREH e U L6 T Zeo! 71| SN« @i s{feions R
A A o =5 St o 291, SItne =ICe BT 99| U3 SItie S W1 92
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fica =fis o= feferre FnfAfafai aice v o1 301 we « 3 ffasfenz s s e
O Wi FIOICI (PR @G| AT T T9e {5 (O 28| [@OICAF ™IB [T ¢ | S
HE @OICe PG (@ 496 963 ©f 5aed ferifon? wea | @Iehe “{ferifecns, =beuts Taaw
OHI2 FACR| YRR ABCTR MKy 2{feam TR, Cofdl 20 42[{5 I Mass tourism| AT
sfefere @-g WCo T eI A4 AFCR 7, ALOCF AR TR S T A
tofi 2o= | #IGT SCT feeT & (Homogeneous), 58 @<« tafb@=d (Diversive) ISICH
AT QF5T B Lo TN IO (@ HECE @ BT OF@ WS, (@ ©f o2 WTH|
SICH 58 ©F 77| FBIR AZE 6T FCI (ST Z0R (CAT8 000)| BF @3 aaor el
FEFTI TS T I CICR| AT @OR, RO Sl (@QICHT| (@QICH NICH
Sgfael| SyfFeR To [T 2o “To be mobile’| 9347 SRR ACHR AW B ©F Il
WICHE QT LCW Q|

3530-4F WA 7 (ACT 7JRACT THfoT (@R GTICR G2 OF T AACH T
ciftre BT ST 2GR T @TT 89T WT TRE Hifies WG FA GBI AR @wel
[T (PR LA SCoF IR AR (12N HLEACE I FCH GCS AT |
TEAICH (ST HANCE N FICF RIS Sy (e Weel eifeenas gidest Aebez)
o Rem 4 H1eTF AT G947 39| ST TN TMS OfR +JEEF[ T /ACF
TP W"jﬁl Featherstone (1991) SCTCRN “In the late periods of the twentieth century, the
search of leisure has become an indispensible component of contemporary of leisure has
become an indispensible component of contemporary consumer culture”. ©13 JGIfFTAT
AR (@ NfAFrEel SR T ACAE 4T I GNCH@F-G12 qiEef e /e 6|
T AR (T SRPI Jgifer oaeifzive wigm wfece awd Faces ot Son*ly T8 o7 e
N T QCHCT OIrd W for Sowly ¢ foN FTrw @Bl el AR 2ok @
JEC ANGIfTAT 7 INCe =y FA (T 2 7Y (BS-GF AT AT O @CH =7 qfeiey
e 7@ FeTR we [eed @R e F9CR W3R 2[F o wieTd e oF grd
FCAMT @ A (Te @R S| qeifer e TSN 4T @ [Tt e iAo
A @M TR FIFE B A6 FC N 2R SCR AR SECS| WKE AfEwe
ORCOA SICHA ACHT Al (STFMHAICS AT *REFFRT (00 2FEFe 218 I$AH @
SIRAG! *A5FCea (@ SIG8 FCR ©F 7o ARSI AT (FIBIAN Temgiced Aghos
CARN <l | coxf &y SHE =13, @ I (TSR G I 2oz Ao e,
T, FSIRA @ AT SO Srlel, AEHIST TS eigfe Fefr Anelfer *oaroe
@ W2 FACR| AT S @i, I@, AN, 2@ Ty SILEE wfice gy Fh[ G
Q@ T BT AFReF ETWMLCE THTer FAce @M S| O@ @R, 89 GC el
TEFFATA FICE ISACT 2NFCTT A FIeTd Swdel S @1 a=iel Rume oo
TSI WA *=d WAICOe TOACT QAT Gl ARICSH @ ARCICT T Al Sfeed
TSIR & 2pF Aelfe] S TG FBE Aiovew s [ =~ oo aee
MRFCET FADS @, TP, FCH SAGI STYAR-@ (AT (ISR AFHC e QS
Meifer 7163 ofs 2T GO fop FacR| FUKAE wole A=HFH ARees FN T =7 =i
Thfe ¢ THALRE A *EFHT FC2 Tf@ FRCAT TN T | A{foF CICE ST
TR G AMelfeTd Q4 (@FHECFS I AT FACR| ORCS I ACHH A6 T (AT O
IC ICHFPIEE [CNifRe FC21 ORGl SN SACE STETACAS HAFL0 TR TR
RS TSN TGS TR, TR QIR AR AT GCeTa A6 IMCER GCNF NFHel Siey Ahgifer
FOFMI FICZ SN | IGITACAT Ty IO [T IV RS AGF ([@FCUCR| (A,
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T & : GG T[T GE S e@fers bl
OOCTE  Weol  ofec@P  wigefd mole IeWG oA Aeifer Row s T
AGCR| O FROT A<oT, ool 1 it Feers qreifert Roa T@l FCAees 4R O
e A Ko aweers 3=ibre 799 e o

TSI ISR Ty SHGToHR BIFeCd Mals [+F Jfa (Il 972 o7 A
TECHRIRR A *Hoae o8 aaiw ' $0cel O ARSI 39 TG FICR
TSI 5 AT TOB! TN OIF (GC'S T 2 2-GFe 1 I9 @TS A1 3590
ACT Sdbro ACER VLY ANGIfers faxTers @sel forsofl Qo1 o1l bfe@ e &% F¢7| &rx fce u
T IR PIAI SO JoT© MER@SIC RRATTCAT oW ST Fel| ATCod wHehe (17 ©Iesle
AT (GfF FACOT Ol ATOICHE T AQERIY Ty Meemiz 7 oo Tmar #cks
SURENG HREE FACOA TS TIACE| HCBF WHCEA TR T (*ATE AT @C AT
9% «EBI U2 NG I8 JIICOH e [Reeq e SMice oF I (@ oFiR R
@A T GRRR FAF AT (I I MG | (TN SSQRT @R AT I, @A
& @, T 5 A biFeTs I9Es SRR F67 (A1 38 21463 4T 307 TS (GiFe
FACOY I ORI (T G AT ACAFIC0R R @F FCT FIees et afers g
T @CT CIeT| AR AT 2GR Qo AR Aelfer *RGFa qeaps Gii-9 TR a3erel
Qe @TCT | (G BITIS TN TG SHICCSRR BIfeend o AT Ria, AHoe,
75 FIRfR G [ ik AMEfG-9F Sawe ToTe k|

Jreifera @wet : ft 8 o taE: Areifer W@ Iwe Preig—suitt f5F) fFg 7 el oG
SN T4 B @ FACS ACH 7 W ANgToIT Fieed | Wi I=T I INeoq e lfel
T ACACR| N (TR IOT FAACH INCNT FIARKG! FCIFGCF NCdf A I
T ARG (2, TN Q24F 7 @fed &) (5@ «1467 @Fwece foF foy @ifia Fies for fom)
SI{ie THRAE T T (@ A6 (7 WCR, oV T4e @foq swre 25 K6 @7 e
TR, ARIE THIGWT Ty 276 (U o (2| AN TG Areiferre ©F Agwce!
I @u9 ¢ QICF| Urry (2002) [CECRY, “those of a lower social class travelled to

different places to those that had a higher class. The middle classes tend to enjoy a different
sort of holiday; there is the attraction of ‘real’ and ‘natural’ holidays”.

WW%WWN,WW@?W?TWWWWW@WWWlT‘Wﬁ&
FCAFE B [oTOICA OGIRUICT FRE@OICI O GG FCA| (ARG O GFANCL WCAPEH I
ICH O3 YOOI T | OCF YT LACIT JACH ABIHA I SRR TFAT 20O & | @
©ICT QI A A, ACE T AS oo W LA B el (@I e e
FfeRie™ 57E I @1 Weame YFERceT gRee Aic 91 e Qe S[EeE - wgife
541 FIICS! Feeera 4l ¢ Torl TCo! I FC| G TS ATCFS IF-9 @+ S|
SRSl @I G A (ZF-9 T I, T @GE e 90 B qmiE I SEE
FERE =F |

ICT CFCq relfeTens ey @il sy SAfeT=re e foTst (s Y GF61 (BICY TS 1|
©CI Arelferens @wee (@ foret Wy GCHACE (A2 O IS I&Al AW M| ATNCHT CNCACAd
QLT AT BT ASTF CFe@ Tl AIGS @ RIS qraw TYIAT 200 1 vy Aol
@ AT TCHTS G TGP THA AR W, @ 2IRAET (@A T 9F G
I Wfewt AT W 2B @R #I%ce 21t 1 INCR ¢Fea oy Fe e
39Ce PIC Biernat & Lubowiecki (2013) ICCRA, “Single men tend to consumer tourism
services more than single women”. IR Ty @ NHRTFOR WCKrs 68 27 @ Wfeeroe
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Ty ANGFT @A AW Andru (etal.2005) ICECRA, “Where male tourists preferred more
recreation and activity in the destination, and female tourists had a stronger relaxation and
escape-based motives”. '8 OCI ISACA *IRGAF 2fF AelfeT (N TR ARRIRE THeMero!
®RE Y& OF 999 F, FCEE RCE A IJ[JEAFIGI A [foq g 167 Facz)
*ROIARES @IS 78| dpva AT AT Fgs @org Moifds B e sk
G| ISWIC Y TGRE TG I8 (e ARG Afo wige =ey @ficy «eiee) @
fog Sfediv s eeml Sl 2@ IR @ IR OIS 9T ST bifeey @ 6 e
TS W SCARC GO TG FCAC ©ICAs ey AAife] Fiea (Tgeg Iomiif o, e
T (T Tl &, IV (TS (Fgrg @RI (O §F @R AT GIAE ooy P
T SreN| (G =ols R, WFR, T FIRAR, IR AR dgfeces el crc
ST AICY Ol NfeTe @Fiea veeTer) IR IO (TR NS SHICCoRR FIReesa
@l T [@CCR| O SRG2 ORI FIMI A @1 Ol G @I FhC2 @
ORIGT SHICCOHER Py THiAs I THINGRE ARKICT (AL @ SR FACR|
YR AR (AR AT TRHAARA Y7 GF61 (ALl IR | ©I% I AW INCH (FCq
eIfeTeas Moy fo7st (a0 OeTF FCN ¢7er @R ot (uens e’ Yore e tqaena
VAL TRYE 2 IR

reifera FReT SAffads ; T {esEe: qreifer e gwedw viaa 8 Fior @ 2fias IR
O TR AYRCT (VAR OICq AT FAT (ACS A ---

AeNien Biferar fag 4 : e Areifer e @wew dfe wiar I ¢ FAfreE AT g
FA 7o MG QI AT @ FhRWy KA NCTad | A7 R QA=A FACS (& Al
BI? Y TFCO MITGCH MR ek M SIPICT S I TR el 9662 IeTeNce
P TGCT SRCY S5! f=iiet el 68 iz s givey e wies Y= el sidces
@R T (AATe @ATe SF RPN O I A9 1O ST Fegel T T e
T @WIRES| M ey (T R QRGE (A I 2FAe0| ©RCSl GFCIE QKT
Fifesl (AcE AP Yfew ey Tl =e Fun, Excitement, Relaxation, Rest, Recreation
QR ¥ 8 TTCF YT AR & @R AeCr (- I=eel| loannids & Debbage (1998)-
A< TS “At the present time......people consider leisure and recreation as their right and an
outstanding opportunity for diversion from the tedious as well as boring practices present in
their everyday life”.
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e sAfeere T Pree “{fesifomsa Jo1 S 1 o1 T [ T¢I O PHRer #o
T 9% YfEifeaiR| FRel TN AR (@FaF @G 9t SItnaR, BT (FUITACT ORIE
FEA FACR, ACS FC 2OCHA TN I AR W GoIead vl Weq ffeam phe,

TS =% “lel#R5a’ I Mass Tourism |
QTS AT T ift:  qowIe (1 g wife cfel qreifer A >ce @ g Bl
S[FIT] ACACR ST & HCAM o2 Ted ARG #Acw | wdie Tfrews awees afo wiag e

SCE ([@ACYCR| TN ([0S 891 ¥F NHRGCfeE WgE AT GBR NCEH el IR
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SRSl A AT NG T AT AT TueeR AfS AR FCH QTR IS
SR IO B6, @, TN ©rel 2gfe FRYSTCE Fea TP TP -@Tapiar [
SIS ©ICAe L AR =27 TCO! FICH I T I AR |

FANGCNR 251 : RO (T S T2 407 AN TRIFIG AT (BB I8 TGS IS Ao
TR, (AT IS 26 Ao i+ W e afscame, [Roacees o, aifay seam
2fgfs 2P 9% J3es T Affers Soneed aFifEe S 7 fenlt Afawa A% @cre @
AFE WG FACS AN @O SIFST tofid FHAC Sical @ ¥l sl dace
Feoifze| FreTn a1 5.8, P @Teeee @©ied R F41 7 OIS FiREcE I %
e FACTE QAT HIGE I YT AT FCH 5Cecz 2oRGn ¢ f[ifey .S,
OICHeT | fg BICAeT (O F[amhe W TGS ABICAA TR B CAC| S SN CFCa
TGS (Of TENNCH O AT AL G| @RI (\os3ifFe ebefs @ reifer e
KT G PAAACE S MG MR ©f I AT A 91 Rodrigulz (2009)-93F WCe
“Social media platforms are the new media........ They offer tourists the opportunity to
express themselves, share contents, ideas and experiences which other tourists may use as a
reference in their travel planning; fact which is greatly appreciated among tourists due to the
high needs of information which they require”. QIS Stratigou (2013) <CTCRY, “The
advancements in technology have had a significant impact on ICT and have consequently
instigated the emergence of numerous user generated sites such as travel forums and social
networks, which have transformed the way in which people gather information regarding
travel......Online photo-sharing is uses as a major focal point on social networks and allows
users of the site to disclose their travelling experiences and discuss the encounter with other
members, through the continuous engagement of an image, photo-sharing provides the
audience with the ability to gain key information and advice in relation to places that they

may wish to visit”. Ogre! SEE .18, (¢ [Kfeq afscaifreoneEs s 7%= o a@
LEICOTT SRS BICAR SIPIR ANCRI A T WG AeIfeT SR G GO i @l e FCArA
IR |

I ¢, I W I eifer TICEe IfETEAITE e TGzl AfETS 74-
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framece aweas ofs @iece sieTs Ao Maace) @Y #ftaics wfe Fidiwom e w9
feer, ofiqcas ofs afex T e 2o fFg a3 st Ife FifTel See
IS, Qe F-B [z = Fe Prare s« o ot @R sor frae
TR (TSR FIhTol SR (OF ICA| SIRYl IO e FJL-FRCWR o AT
eifer FfAIRS ifoma Nt AT QFT 2@ 2_ere! AfErwe x| FRE (SP-mM!
ANICE NYLH@T AT FIAEOT ANT AF6T (ST AT JCACR (ON BT GFBT TS JCT
IR 2ACW IO &6
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ARG THWA: TG AT I 2T TCH'S TACIT TeZ VA ([@CICE| G TS
IQIACH AT B Sogea (A1 Rifai (2010) ICTCRA, “Today s generation of young people
are more informed, more mobile and more adventurous than ever before... .... Young travelers
are the pioneers who discover new destinations... .... Young travelers are at the cutting edge
of using new technology... ..... Young travelers gain cultural benefits from their travel, and

contribute to the places they visit”. ©IZCSl G 3CH! BIfFE™, SHrCce[ FRacTE ofo
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